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Dear Medicare Beneficiary,

I’m reaching out to provide you with a newsletter from UnitedHealthcare® called “Health 
Perspectives.” It’s filled with helpful tips, advice and an easy-to-make recipe designed to help you 
feel your best. I’m confident you will find it both helpful and enjoyable.

Your Medicare plan matters.
When you’re trying to live a healthier life, it can help to have extra support. That’s why it’s so 
important to make sure you have a health plan that fits your needs. If you have any questions 
about Medicare and your plan options, I can help provide answers. If you’d like to attend a 
UnitedHealthcare Medicare plan meeting to find out more about what our Medicare Advantage 
plans may offer, I can also help you find one in your area. You can also call to set up a time to meet 
with me in person.

I’m here to help.
As a licensed sales representative selling UnitedHealthcare Medicare Advantage plans, nothing 
gives me more pleasure than connecting people with information that can help them get more out 
of each day. Medicare can be confusing. I’m happy to talk with you over the phone or in person —  
to help you understand your options, and to help you find a plan that may help you live a 
healthier life.

Sincerely,

Jane Doe
Licensed Sales Representative 

1-888-888-8888, ext. 00000, TTY 711
uhcmedicaresolutions.com
Sí, hablo su idioma.

Tom Anderson
123 Maple Lane 
Minneapolis, MN 55410

This is an advertisement.

We’re excited to share with you best practices for marketing success in your market. To 
help you quickly fi nd the materials you need on the UnitedHealthcare Toolkit, go to the 
Search section and then select Material Type. From there check the box of the material 
type noted below.

Best practices for better results.

 • A letter in an envelope continues to do better than a 
postcard or self-mailer. In some cases the increase in 
response rate is up to 50%.* Material Type: Letter

 • Simple envelopes with just the logo and required 
disclaimers increase results in the 10%–20% range.*
Material Type: Envelope

 • Black-and-white printing on envelopes and letters 
does as well as — and in some cases better than — 
color printing. It also costs less. UnitedHealthcare 
Toolkit letters and envelopes have been designed with 
this in mind. Material Type: Letter and Envelopes

 • Including a cover letter with a newsletter increases 
results by about 20%.* Material Type: Letter

*Results include increases in contact, lead and/or application rates. Results are based on 
UnitedHealthcare Marketing testing.
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